
We collected the best scenarios of user communication via different tools: website ,
, , and triggered campaigns in messengers. These campaigns are based on the 

experience of our SaaS customers like LeadGen App, AppMagic, OpenCRM. Some of them 
were developed by our clients, the others were set up with the help of 

. 


Using these campaigns, you can

 increase conversion on your website and within your service by 25%;
 capture and qualify leads 24/7 and pass the targeted ones to your sales team;
 collect feedback
 eventually, boost your revenue without increasing your website traffic.


You can launch most of these campaigns on your own with  tools. No developers 
needed.

chatbots  
pop-ups emails

the Dashly 
implementation team

Dashly

Socials and messengers

Trigger — a visitor’s action that launches a campaign 
scenario. 

Action — an element of the Dashly pannel to track 
analytics, set up leads data transfer to your team, etc. 

Time-out — a delay between a trigger action and 

a scenario launch. 

Leadbot — can be triggered by any event.

Email

Additional conditions

Audience

Pop-up

Conversation flow

Welcome bot — triggered only when a visitor opens a live 
chat.

Scenarios you can launch with 
 only.

the Dashly implementation 
team

Symbols

Check out how online services use Dashly

Conversion to application +33%

User activation x2.5

Read the case study →

Conversion to purchase +31%

Customer engagement +19%

Read the case study →

Revenue boost +$86 800

New Premium paid users +35

Read the case study →

Lead capture

Scroll to a certain block on a page

Visitor scrolled to the 
block with competitors 
comparison

Not signed up/ 
no contact info

Instantly

Send the chatbot only on 
the competitors page

HI  I’ll tell you about all 
advantages of our service, 
comparing to the competitors

Competitor 1

Competitor 2

Competitor 3

Lead to sign-up

Great, our tools will help you 
solve this issue. Test them in 
action! Sign up here: [link]

Lead to consultation

Got you. Our expert can tell you 
which tools will help you solve 
this issue. Let’s book a meeting! 

Enter your phone number

Triggered email with 
the full comparison

Send lead data to your 
CRM or via email

Give some brief info and suggest 
sending full comparison by email

Conversion into sign-up/meeting

Suits for any type of website page

Visited the website

Not signed up/ 
no contact info

30 secs

Hi  Would you like to learn 
more about our service?

Sure, tell me more

I’m just wandering around

Ask qualifying question to find out 
visitor’s needs and goals.



For example
 Which tasks would you like to 

solve with our service
 What’s your role in the company
 How many employees are there in 

your company?

Let the visitor know you’re here for 
them if they have any question. Finish 
the chatbot conversation.

Visit to a specific page

Visited the website

Not signed up/ 
no contact info

5 seconds

Message will be sent again 
in no less than 2 days

Hey there  We created a PDF 
guide on building effective 
processes in the marketing 
team. Would you like to get a 
copy?

Sure!

Ask for visitor’s email

Exit intent

Exit intent

 Device type is desktop
 No contact info
 Not signed up.

25 secs

Message will be sent again 
in no less than 2 days

Route to your Facebook/Instagram account



Offer to follow you on socials, telling about the value of 
your content or giving some additional bonus for their 
follow

Ask for visitor’s email



Offer a lead magnet, extended trial period, add-ons, or 
some other valuable option

Hey there   I’ll help you get 
settled around here. First things 
first...

You can show video tutorials, they are 
very helpful. Your job here is to guide 
a user to the target action i.e. install 
your code on their website. 

You have N days left till the end of the 
trial period

Buy a subscription to continue 
using the service.

Buy a subscription

User activation

For onboarding

Signed in

First sign-in

Instantly

Control group 50%

To evaluate the efficiency of your 
chatbot or pop-up, set up a control 
group. Thus, you’ll know for sure if 
onboarding helps user activation and 
improves key metrics.

Conversion to payment

On the pricing page

Visited the pricing page

 Signed up for a free trial
 Didn’t buy the 

subscription
 Didn’t get other pop-ups 

in over 5 mins.

In 1 min

Send only on the pricing 
page

Email 1

First steps in [service]

Email 2

It’s crucial to do

Onboarding email campaign

Signed up

Trial period

First email is instant, the 
others are with a 1-3 days 
break

Email

You have 4 days of a free trial period 
left.

Encourage a user to test the serivce till their 
trial is over.

“Trial ends” reminder

Signed up

 Didn’t buy the 
subscription

 Haven’t visited the 
website for 3 days.

In 3 days (out of 7) of a 
free trial.

Email 3

Check if you mastered  
[service name]

For qualification

Signed in

First sign-in

Instantly

Control group 50%

Lead to sign-up

Great! The plan X is a perfect fit 
for you. Follow the link to sign 
up: [link]

Capture contact

Enter your phone number

Hi  I can tell you how 
[service] will solve your tasks.

Ask for email/phone number

Lead to the consultation

Collect the contact. Depending on the 
replies, prioritize who you need to 
work with first.

Send lead data to your 
CRM or via email

Repeated session

Visited the website

Not signed up/ 
no contact info

5 secs

Glad to see you again! Hope this 
time we’ll finally know each 
other. Have you chosen a 
solution for your issue yet? 

I’m still thinking

I have a question

Qualify and lead a visitor  
to sign-up/meeting

Route to a live chat agent/

sales manager

Send lead data to your 
CRM or via email

After watching your webinar

Followed the link from the 
webinar

(you can track this event if 
you mark the link with utm 
parameters)

Not signed up/ 
no contact info

Instantly

Hope you enjoyed our webinar! 
Here’s your promo code for an 
extended 14-day trial period: 
PROMO. Follow the link and 
enter the code on the sign-up 
page: [link]

Thank you!

I have a question

Finish the chatbot conversation

Route to a live chat agent/

sales manager

For visitors led to your site by certain keywords or 

ad campaign

Visited the website

 utm_medium = "cpc
 utm_campaign = 

"competitors
 utm_term contains 

comparison

Instantly

Hi  I’ll tell you about 
advantages of our service over 
competitors in just two minutes. 
Ready?

Sure, tell me

I’m just wandering around

Hey there   Text us in a chat or 
choose one of the questions 
below

Service’s opportunities

Pricing

Customer stories

Other

Qualify and lead a visitor to sign-up/meeting

Let the visitor know you’re there if they have any question.  
Finish the chatbot conversation.

Quizzes on the product page (via JavaScript)

Visited the product page 
with the «.../product» url

Not signed up/ 
no contact info

5 seconds

Send only on the «.../
product» url

Hey there  I’ll help you pick 
the best plan. But I need to 
know a few details first.

Option 1

Option 2

Option 3

Hey there   I’ll help you figure 
everything out.

Have you used similar products 
before?

Never

I used Excel

I used a similar product

Suggest a solution depending on 
visitor’s replies, show the form or 
the meeting schedule/sign-up 
button

If a user didn’t reply and we have their contact, notify a 
manager in CRM or via email that the user visited the 
pricing page but didn’t buy the subscription.

Save the responses to the  
properties in the lead card.

Depending on user’s 
experience, give them 
instruction on the 
service’s work.

Hey there  Need a hand in 
picking the best plan for your 
tasks and budget?

Yes, please

No, thanks

Retention and upselling

On new features

Visited the website

 Didn’t activate the 
feature

 First sign-in.

In 5 secs

Tell users about changes in your service and give 
them an opportunity to convert into a new feature 
or service. 

Hey there  Here are some of 
our recent updates: ...

Feedback

eNPS

How likely are you to 
recommend our service to your 
friends/colleagues?

1 2 3

4 5

Text feedback

We’ve recenty released this 
feature. Tell us about your 
experience, please. Was it 
useful?

Add-on selling

 Bought a basic plan
 Tried an add-on that 

isn’t included in the 
plan.

Add-on email

Share use cases and value of 
the add-on, show success 
stories

Manual campaigns via WhatsApp

 Bought a monthly 
subscription

 Bought over a month 
ago.

Message on WhatsApp (via Edna interface)
 offer to renew the subscription to those whose paid period ends soon
 discount for a friend invitation
 extended plans to achieve the goals a user mentioned in other qualifying 

scenarios

 Up to 1000 symbols
 You can attach images, PDFs, documents or geolocation
 You can use your current leads base for it.

Save responses. Schedule a user interview if 
needed.

Feedback collection after subscription cancellation

User cancelled their subscription.  
Let’s find out why. 


Offer a few options in an email.

Save the option they chose in properties in 
the lead card.

Reactivation

 Bought a plan over 6 
months ago

 Current plan is 
unavailable.

Email with a special offer

“Paid period ends” reminder

If you have 1-3 plans with a monthly 
subsciption

Visited the website

 Bought a monthly 
subscription (date of the 
last event is less than 30 
days ago

 Renewed the subscription 
(date of the last event is 
less or undefined 28 days 
ago).

In 5 secs

There are only N days left till 
the end of the paid period. Don’t 
forget to renew your 
subscription!

If you have a lot of plans 
for different time periods

Visited the website

Less than 5 days till the 
end of the paid period (API 
integration)

In 5 secs

You have only 5 days left till the 
end of the paid period. Don’t 
forget to renew your 
subscription!

Qualification

Signed in

 Didn’t buy the 
subscription

 First sign-in.

Instantly

Control group 50%

Welcome   I’ll help you figure 
everything out.

First, how many people are 
going to use the service?

1–5

6–15

Over 30

What are you going to use the 
service for?

Option 1

Option 2

Everything above

Other

Payment reminder

Signed in

Trial period

Instantly

Control group 50%

You have just a few days  
of your trial period left

Payment reminder

Signed up for a trial period

Didn’t buy a subscription

In 5 days (out of 7) of a 
free trial

Email 1

Key takeaways of the webinar

Remind of the special offer

Email 2

Your special offer is still available

Nurturing webinar visitors

Visited the webinar

Didn’t buy a subscription

In 1 day

Exit intent

Exit intent

 Not signed up/ 
no contact info

 Visited website 2 times 
and more

 Didn’t get a pop-up in 
over 5 mins.

Instantly

Already leaving? Here’s your 
bonus if you pay for a three-
month subsciption.  
Follow the link to get your 
special offer: [link]

Already leaving? Share you 
email to get a bonus.

Route to the pricing page

Email with the bonus

Email with info about the service

Book a meeting with your expert

Qualify, lead to sign-up/
meeting schedule

WhatsApp 

Telegram

Facebook

Instagram

Route to a live chat agent

Suits for any type of website page

Visited the website

 Not signed up
 Not on the sign-up page.

In 1 min

1st email

Tell a user about your service 
and which tasks it can solve

2nd email

Success stories of your customers

Nurturing campaign

Left email

 Email is defined
 Not signed up
 Part of the “Nurture” 

segment.

1 day

Welcome bot in live chat on website

Connect all commuication channels to shared  
inbox →

set up automation →

speed up managers’ work →

boost lead conversion

Integration with socials and messengers

Send lead data to your 
CRM or via email

Send lead data to CRM 
or via email

Additional chatbot features

A/B testing

Offers



Increase conversion into  
first reply.

Time-outs



Find perfect timing without decreasing  
conversion rates.

Conversation flow



Get rid of some of the qualification steps to check if it brings more leads.

Buttons with links to relevant pages

Navigation



Route to a relevant page with a chatbot.

Boost the activation and behavior metrics.

Routing to messengers



Route users to WhatsApp and greet them with a 
welcome message relevant to their journey. Use it 
instead of a classic prhone number capture form.

Check my order



Ask a user to share their order number and generate a link 
to the status page in their account.

Additional pop-up features

Pop-up banner (doesn’t cover 
the page content)

Use it to annouce special offers that all users 
should know about.

Tell visitors about time-limited offer/sale,  
personal consultation/webinars.

Timer pop-up

Quizes, lead forms, some dynamic content.

Block integrated into the page

Want to test a lot of hypotheses quickly but don’t have 
enough resources for it?


Dashly implementation team will help you! Our experts 
will A/B test up to 25 triggered messages in 6 weeks and 
boost your revenue by 25%.

Collect more targeted leads on 
your website with Dashly

Library of ready-made scenarios  
to boost conversions

Dashly blog

More about implementation team

Перейти на сайт Customer communication platform

Visit the website

Visit Visit the website

More success stories of Dashly customers here

50 000

CR lead 1,4%

CR to payment 25%

Orders 175

$ 22,414

50 000

CR lead 1,3%

CR to payment 30%

Orders 195

$ 24,975

20 000

CR lead 1,45%

CR to payment 20%

Orders 58

$ 7,429

150 000

CR lead 0,5%

CR to payment 20%

Orders 150

$ 19,212

30 000

CR lead 0,8%

CR to payment 30%

Orders 72

$ 9,222

3000

CR lead 0,8%

CR to payment 30%

Orders 7

$ 922

50 000

CR lead 0,8%

CR to payment 30%

Orders 120

$ 15,369

100 000

CR lead 0,34%

CR to payment 20%

Orders 68

$ 8,709

100 000

CR lead 0,34%

CR to payment 20%

Orders 68

$ 8,709

4000

CR to payment 1,4%

Orders 56

$ 7,172

7500

CR lead 1,5%

CR to payment 30%

Orders 34

$ 4,323

150 000

CR lead 0,2%

CR to payment 30%

Orders 90

$ 1,527

50 000

CR lead 1,5%

CR to payment 30%

Orders 225

$ 28,817

3000

CR to payment   5/4%

Orders 150/120

$ 19,212/ 
15,369

3000

CR to payment +15%

If CR to payment is  5%, 
it will grow to 5,5%

Orders +13

$ 1,665

3000

CR to payment 2,2%

Orders 66

$ 8,453

3000

CR to payment 1,3%

Orders 39

$ 4,995

3000

CR lead 0,5%

CR to payment 30%

Orders 5

$ 576

10 000

CR to payment +10%

If CR to payment is  5%, 
it will grow to 5,5%

Orders +50

$ 6,404

3000

CR to payment 1%

Orders 30

$ 3,842

3000

CR to payment 0,4%

Orders 12

$ 1,537

3000

CR to payment 1,3%

Orders 39

$ 4,995

3000

CR to payment 1%

Orders 30

$ 3,842

3000

CR to payment 1,1%

Orders 33

$ 4,227

3000

CR to payment 1,1%

Orders 33

$ 4,227

8000

CR to payment 1,35%

Orders 108

$ 13,832

3000

CR to payment 2,2%

Orders 66

$ 8,915

2000

CR to payment 1,9%

Orders 38

$ 4,867

41 templates of growth marketing 
campaigns tested by Dashly experts

https://www.dashly.io/custom-chatbot/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=41-growth-marketing-campaigns
https://www.dashly.io/pop-ups/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=41-growth-marketing-campaigns
https://www.dashly.io/email-marketing/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=41-growth-marketing-campaigns
https://www.dashly.io/introduction-dashly/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=41-growth-marketing-campaigns
https://www.dashly.io/introduction-dashly/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=41-growth-marketing-campaigns
https://www.dashly.io/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=41-growth-marketing-campaigns
https://www.dashly.io/introduction-dashly/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=41-growth-marketing-campaigns
https://www.dashly.io/introduction-dashly/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=41-growth-marketing-campaigns
https://www.dashly.io/blog/case-study-cpa-network/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=41-growth-marketing-campaigns
https://www.dashly.io/custom-chatbot/leadgenapp-case-study/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=41-growth-marketing-campaigns
https://www.dashly.io/custom-chatbot/appmagic-case-study/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=41-growth-marketing-campaigns
https://www.dashly.io/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=Котей, [26.04.2023 19:02]   Котей, [26.04.2023 19:48]   Anastasiia Sukhareva, [27.04.2023 21:08] https://www.figma.com/file/iO9wO0R0tJg0fJWA6dCfBt/Карты-сценариев%2C-чек-листы%2C-лид-магниты?node-id=3130-156&t=YgV47ZWvcNY3O3wn-0  Anastasiia Sukhareva, [27.04.2023 21:08] 41-growth-marketing-campaigns
https://www.dashly.io/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=Котей, [26.04.2023 19:02]   Котей, [26.04.2023 19:48]   Anastasiia Sukhareva, [27.04.2023 21:08] https://www.figma.com/file/iO9wO0R0tJg0fJWA6dCfBt/Карты-сценариев%2C-чек-листы%2C-лид-магниты?node-id=3130-156&t=YgV47ZWvcNY3O3wn-0  Anastasiia Sukhareva, [27.04.2023 21:08] 41-growth-marketing-campaigns
https://www.dashly.io/library/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=Котей, [26.04.2023 19:02]   Котей, [26.04.2023 19:48]   Anastasiia Sukhareva, [27.04.2023 21:08] https://www.figma.com/file/iO9wO0R0tJg0fJWA6dCfBt/Карты-сценариев%2C-чек-листы%2C-лид-магниты?node-id=3130-156&t=YgV47ZWvcNY3O3wn-0  Anastasiia Sukhareva, [27.04.2023 21:08] 41-growth-marketing-campaigns
https://www.dashly.io/library/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=Котей, [26.04.2023 19:02]   Котей, [26.04.2023 19:48]   Anastasiia Sukhareva, [27.04.2023 21:08] https://www.figma.com/file/iO9wO0R0tJg0fJWA6dCfBt/Карты-сценариев%2C-чек-листы%2C-лид-магниты?node-id=3130-156&t=YgV47ZWvcNY3O3wn-0  Anastasiia Sukhareva, [27.04.2023 21:08] 41-growth-marketing-campaigns
https://www.dashly.io/blog/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=Котей, [26.04.2023 19:02]   Котей, [26.04.2023 19:48]   Anastasiia Sukhareva, [27.04.2023 21:08] https://www.figma.com/file/iO9wO0R0tJg0fJWA6dCfBt/Карты-сценариев%2C-чек-листы%2C-лид-магниты?node-id=3130-156&t=YgV47ZWvcNY3O3wn-0  Anastasiia Sukhareva, [27.04.2023 21:08] 41-growth-marketing-campaigns
https://www.dashly.io/introduction-dashly/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=Котей, [26.04.2023 19:02]   Котей, [26.04.2023 19:48]   Anastasiia Sukhareva, [27.04.2023 21:08] https://www.figma.com/file/iO9wO0R0tJg0fJWA6dCfBt/Карты-сценариев%2C-чек-листы%2C-лид-магниты?node-id=3130-156&t=YgV47ZWvcNY3O3wn-0  Anastasiia Sukhareva, [27.04.2023 21:08] 41-growth-marketing-campaigns
https://www.dashly.io/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=edtech-map
https://www.dashly.io/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=41-growth-marketing-campaigns
https://www.dashly.io/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=edtech-map
https://www.dashly.io/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=41-growth-marketing-campaigns
https://www.dashly.io/blog/success-story/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=41-growth-marketing-campaigns


Соцсети и мессенджеры

Триггер — действие, которое должен совершить 
пользователь, чтобы ему показался сценарий.

Действие — специальный элемент в Carrot quest, 
чтобы создавать события для аналитики, настраивать 
передачу данных о лидах со сценария командам и пр.

Тайм-аут — временная задержка после срабатывания 
триггера для показа сценария.

Лид-бот — запускается по любым другим триггерам.

Email

Дополнительные условия

Аудитория

Поп-ап

Welcome-бот — запускается, только если пользователь 
открыл чат.

Механики, внедряемые только с 
.

командой роста 
Carrot quest

Условные обозначения

Socials and messengers

Trigger — a visitor’s action that launches a campaign 
scenario. 

Action — an element of the Dashly pannel to track 
analytics, set up leads data transfer to your team, etc. 

Time-out — a delay between a trigger action and 

a scenario launch. 

Leadbot — can be triggered by any event.

Email

Additional conditions

Audience

Pop-up

Conversation flow

Welcome bot — triggered only when a visitor opens a live 
chat.

Scenarios you can launch with 
 only.

the Dashly implementation 
team

Symbols

Lead generation

Subscribe to email newsletter visitors who are trying to leave your bl Subscription to email newsletter for visitors trying to leave your blog 

Exit intent

No registration/ 
No contact data

Instantly

Show on blog pages only

Offer to subscribe to your email 
newsletter or socials

Subscribe to [company] 
newsletter 

Join the community of 13,000 
pros who get expert insights on 
marketing, support, and sales in 
a weekly newsletter

Enter your email

SMS or text in messenger with webinar 
info



Registration confirmation with the 
detailed info about its content

Welcome email



Tell subscribers about the content you’re going to 
share and how often.

Welcome-message in the Telegram/Facebook



Tell subscribers about the content you’re going to 
share and how often.

Conversion into registration

Lead qualification chatbot

Scrolled the article about 
Product 1 till the end

No registration 
No contact data

Instantly

Show on articles about

Product 1 only

Find out about the reader’s interests 
in a few questions

[Company] team can increase 
your revenue in two months ... 
Pls, answer a few questions to 
help us pick the best solution 
for you.

What is your goal?

Option  1

Option 2

Other

What is your website traffic...?

Option 1

Option 2

Other

Depending on the product structure 
and business goals, lead a reader to 
registration or a consultation.

Webinar invitation

Visited blog

All blog visitors

In 30 seconds

Show on blog pages only

Visit a free webinar on how to...  

Waiting for you on March 25 
2023 at 10 am

Enter your email

Email with a webinar info



Registration confirmation with the detailed info about its content

Offer a relevant solution and lead to registration

Ask for contacts, save answers to a lead card, 
and schedule consultation.

Reader’s answers can be useful during meeting 
requests prioritisation and preparation. 

Visited articles about lead 
generation

No registration/ 
No contact data

In one minute

Show on articles about 
lead generation only

Wanna collect more leads?

We have a playbook with 10 
campaigns for successful lead 
generation. Write your email 
below and we’ll send it to you 

Enter your email

Lead magnet on the articles of an exact hub/category

Email with a relevant lead magnet

Visited one of articles 
about Product 1

 Visited more than onc
 No registratio
 No contact data

In 1 minute

Show on articles about 
Product 1 only

Glad to see you on our blog 
again! It looks like you’re really 
interested in Product 1. 

Let us explain how it works, 
advice how to implement it 
within your company, and 
answer all your questions.

Lead to a consultation

Repeated session

Send a lead to a CRM 
or on manager’s email

Visited articles with a list 
of competitors

No registration

No contact data

In one minute

Show on articles with a 
list of competitors only 

Wanna understand what service 
fits your company goals better?



Talk to our expert! 



On a 30 minutes meeting, we’ll 
discuss the differences of these 
services and pick the one for 
your business tasks. 

Consultation on how your product is different to competitors

Send the lead to your 
CRM or to manager’s 
email.

UTM parameters detected

Utm_campaign contains 
webinar

Instantly

Show on blog pages only

Hi! I see you attended our 
[headline] webinar. Looks like 
you’re really into [topic]. 



Wanna know more? 

Visit to your blog by a webinar link

Depending on the product 
structure and business goals, lead 
a reader to registration or a 
consultation.

Visited one of articles 
about Product 3

No registration

1 minute

Show on articles about 
Product 3 only

Enjoy 40% off on the Product 3. 
Pls, share an email and we’ll 
send you a promo code.

Enter email

Product sale on the relevant blog pages

Email with a promo code

Leading to registration

In Dashly, you can assign points to the user’s actions: visited 2 
articles about Product 2 is 1 point, visited the pricing page is 2 
points. When users reach some number of points, you can show 
them personalized messages.  



Thus, you can evaluate the level of users interest in your product 
and personalize communication to lead them to a purchase.  

Personalized scenarios based on the amount of points user has in Dashly

Visited one of articles 
about Product 2

No registration

No contact data

In 2 minutes

Show on articles about 
Product 2 only

Let’s check your marketing 
intuition!

Which option will have higher 
lead conversion?

Option 1

Option 2

You’re right! According to our 
own A/B tests, this option has a 
10% higher conversion than the 
second one.



And what about these buttons: 
which one has a better CTR?

Option 1

Option 2

Depending on the product structure 
and business goals, lead a reader to 
registration or a consultation.


Unfortunately, it isn’t :) As well 
as you, after numerous A/B 
tests, we were surprised to see 
that this option has a 10% lower 
conversion than the second one. 



And what about these buttons: 
which one has a better CTR?

Option 1

Option 2

Depending on the product structure 
and business goals, lead a reader to 
registration or a consultation.

Pop-up quiz

Send a lead to CRM 
or to manager’s 
email

Offer to test these options on the reader’s website with the help of 
your product. Lead to registration.

Offer to share info on other A/B tests and scenarios. Lead to a consultation.

Send the lead to your 
CRM or to manager’s 
email.

Read how to set up lead scoring in Dashly.

Top banner

It doesn’t cover the website content and perfect for sales promotion 
or webinar announcements. Look at the example below ↓

Customer communication platform

Visit the website

Want to test a lot of hypotheses quickly but don’t have 
enough resources for it?


Dashly implementation team will help you! Our experts 
will A/B test up to 25 triggered messages in 6 weeks and 
boost your revenue by 25%.

Collect more targeted leads on 
your website with Dashly

Library of ready-made scenarios  
to boost conversions

Dashly blog

More about implementation team

8 years of expertise to boost conversions on your website. More about Dashly growth team →

Collect more leads on the 
website and social media, 
pass them on to sales, and 
manage conversations

in one inbox

Dave
11:00 AM

Chat with an agentDemo

Read an article

marketing

support

sales

30 000

CR lead 0,5%

CR to payment 10%

Orders 15

$ 1,921

10 000

CR lead 0,8%

CR to payment 20%

Orders 16

$ 2,049

30 000

CR lead 0,6%

CR to payment 15%

Orders 27

$ 3,458

35 000

CR lead 0,87%

CR to payment 22%

Orders 67

$ 8,580

3000

CR lead 1,2%

CR to payment 17%

Orders 6

$ 784

30 000

CR lead 1,21%

CR to payment 23%

Orders 83

$ 10,693

1000

CR lead 1,57%

CR to payment 25%

Orders 4

$ 503

30 000

CR lead 0,63%

CR to payment 15%

Orders 28

$ 3,631

25 000

CR lead 0,6%

CR to payment 15%

Orders 23

$ 2,882

10 000

CR lead 0,8%

CR to payment 20%

Orders 16

$ 2,049

5000

CR lead 0,66%

CR to payment 15%

Orders 5

$ 634

11 templates of growth marketing 
campaigns for your blog
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https://help.dashly.io/article/1119?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=30-saas-scenarios
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https://www.dashly.io/library/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=Котей, [26.04.2023 19:02]   Котей, [26.04.2023 19:48]   Anastasiia Sukhareva, [27.04.2023 21:08] https://www.figma.com/file/iO9wO0R0tJg0fJWA6dCfBt/Карты-сценариев%2C-чек-листы%2C-лид-магниты?node-id=3130-156&t=YgV47ZWvcNY3O3wn-0  Anastasiia Sukhareva, [27.04.2023 21:08] 41-growth-marketing-campaigns
https://www.dashly.io/library/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=Котей, [26.04.2023 19:02]   Котей, [26.04.2023 19:48]   Anastasiia Sukhareva, [27.04.2023 21:08] https://www.figma.com/file/iO9wO0R0tJg0fJWA6dCfBt/Карты-сценариев%2C-чек-листы%2C-лид-магниты?node-id=3130-156&t=YgV47ZWvcNY3O3wn-0  Anastasiia Sukhareva, [27.04.2023 21:08] 41-growth-marketing-campaigns
https://www.dashly.io/blog/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=Котей, [26.04.2023 19:02]   Котей, [26.04.2023 19:48]   Anastasiia Sukhareva, [27.04.2023 21:08] https://www.figma.com/file/iO9wO0R0tJg0fJWA6dCfBt/Карты-сценариев%2C-чек-листы%2C-лид-магниты?node-id=3130-156&t=YgV47ZWvcNY3O3wn-0  Anastasiia Sukhareva, [27.04.2023 21:08] 41-growth-marketing-campaigns
https://www.dashly.io/introduction-dashly/?utm_source=lead_magnet&utm_medium=email&utm_campaign=pdf&utm_content=Котей, [26.04.2023 19:02]   Котей, [26.04.2023 19:48]   Anastasiia Sukhareva, [27.04.2023 21:08] https://www.figma.com/file/iO9wO0R0tJg0fJWA6dCfBt/Карты-сценариев%2C-чек-листы%2C-лид-магниты?node-id=3130-156&t=YgV47ZWvcNY3O3wn-0  Anastasiia Sukhareva, [27.04.2023 21:08] 41-growth-marketing-campaigns

